Brand
Guide

Our Mission
& Vision
The Surfrider Foundation’s vision is to protect 100%
of our coasts. That means building and implementing
a dedicated network of local volunteers and chapters
that are actively monitoring and protecting all beaches
throughout the U.S. It also means ensuring that those
chapters have the resources, training and support
needed to be successful. Full coverage and full support
lead to full protection of our nation’s coasts. This vision
defines our future growth goals.

The Surfrider Foundation is
dedicated to the protection
and enjoyment of the world’s
ocean, waves and beaches,
for all people, through a
powerful activist network.
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Clean Water
& Healthy
Beaches For
All People
Our ocean, waves and beaches belong to everyone. The
Surfrider Foundation welcomes all people who care about
protecting clean water and healthy beaches to join us
and find a nearby chapter, become a member or support
our nationwide network of more than 170 volunteer-led
chapters and clubs.
The Surfrider Foundation is committed to fostering a
diverse, equitable, and inclusive organization for all people
who protect and enjoy the world’s ocean, waves, and
beaches. Our success and impact depends on learning
from our community, standing in solidarity with our allies
and working towards a more just future, both for our
organization and the environmental movement
as a whole.
These values speak to our collective community
comprised of all races, ethnicities, class, disability,
language, and gender identity. We strive to incorporate
this commitment into every aspect of Surfrider’s mission
to protect the ocean and coasts for the future.

The Surfrider Foundation welcomes all people
who care about protecting clean water and
healthy beaches.
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Values &
Personality
Surfrider is committed and we’re willing to take a stand for
what we believe in. We are dedicated to the cause through
our visionary approach, optimistic outlook and progressive
strategies. Surfrider is built on inclusion and vibrant,
progressive problem-solving. Because our passion is directly
from the heart, the organization comes from a place of
authenticity and trusted community engagement. Together,
we are Surfrider.

We Are
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Committed

Inclusive

Trusted

Courageous

Modern

Vibrant

Fun

Optimistic

Visionary

Surfrider is built on inclusion
and vibrant, progressive
problem-solving.
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Our Voice
When communicating about causes, Surfrider takes a
friendly but credible tone. We are thoroughly educated on
relevant subject matter and able to articulate this not just
as scientists, lawyers and activists, but also as friends and
neighbors. We are able to approach sensitive, emotionally
charged issues with dignity and an open mind for all opinions
and perspectives. It all comes down to respect for our ocean,
beaches, one another and our commitment to protecting
and preserving the natural places that bring enjoyment to so
many. Our passion for the coasts translates into a genuine
stoke that comes to life in how we communicate to the
general public, our peers and members.

We Are
Approachable
Aspirational
Authentic
Credible
Connected
Direct
Engaged
Inspiring
Informed
Progressive
Resilient
Stoked

We approach sensitive, emotionally charged
issues with dignity and an open mind for all
opinions and perspectives.
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Who We Are
The Surfrider Foundation has a proven model for success—a playbook and a team—that transform
passion into protection. We continue to leverage that model within our network of chapters and clubs
to help ensure clean water and healthy beaches.
Our staff of about 60 people support our chapter network in their campaigns, champion for policy and
fight legal battles for our coasts. They also bring awareness to the issues facing our ocean, provide
critical support for areas such as accounting, technology and HR, and help raise money to make all
of this happen. We have an appetite for adventure and we all share a common passion—we love and
appreciate our ocean, waves and beaches.
We don’t just play, we win! We have the playbook and the team to create victories for our coasts.
Through its history, Surfrider has a proven model of success and leverages that blueprint with
our network.

Our network of chapters, student clubs and
volunteers works collectively across 10
regions on hundreds of campaigns, programs
and community events annually.

81

10,000+

95

50,000+

Chapters

Student Clubs
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Activists

Members

1,000,000+
Supporters, Activists & Members
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What We Fight For
Campaigns define us as an organization. They are how we protect our special coastal places, ensure
our ocean is healthy and wild, keep pollution out of the water and make sure every beach is clean and
accessible for all to enjoy.

P l as t i c P o l l u t i o n
Reducing the impact of plastics
in the marine environments
that surround us.

When we win a campaign, it’s called a victory. Surfrider defines a victory as a decision by a governing
body that protects the coastal and ocean environment, improves coastal access, or both.

We’ve had 685 campaign victories
since we started counting in 2006.

C l e a n Wat e r
Protecting the health and
sustainability of our planet’s
most precious resource.

Ocean Protection
Defending our oceans from
challenges threatening the
vitality of the ecosystem.

Beach Access
Working with decision-makers
to ensure full and fair beach
access for all to enjoy.

C o a s ta l P r e s e r vat i o n
Taking on issues that threaten
our beaches and natural
shorelines.
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Our Logo
When it came time to redesign the Surfrider logo, we were presented with an opportunity to pay homage

Logo evolution
1984-2009

to the original logo from 1984. Our new design is a modernized interpretation of our initial logo that
brings a progressive and visionary attitude to the familiar and beloved original. Sharp lines represent the
power and strength of the ocean. And thanks to its bold fonts and a contained lockup, this logo appeals
to the next generation of Surfrider supporters while honoring our roots.

2009-2018

Current
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Logo Size
& Spacing

X

X

C l e a r S pa c e
It is important to keep our logos clear of any other
graphic elements. To regulate this, a clear space has been

Minimum
Clear Space

established around each logo variation. This clear space
indicates the closest that any other graphic element or
message can be positioned in relation to each logo or symbol.

X

The clear spaces have a fixed relationship that should never
be changed in any way. Maintaining clear space promotes

X

Minimum Width
Screen: 60 px | Print: 0.5 in

good spatial relationships with other objects in a composition
and helps to ensure visibility and impact.

Minim u m W id t h s
The size of a logo can range drastically depending on the

X

X

application. The logo size corresponds directly with visual

Minimum
Clear Space

hierarchy of the document being created and while we have
no maximum requirements for overall width, we do have set
minimum logo widths. Logos should remain at or above the
listed minimum to preserve impact and clarity. Follow these
guidelines to ensure correct scaling. Always remember to
scale proportionally and never distort the original files.

X

X
Minimum Width
Screen: 115 px | Print: 1.25 in
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Improper Logo Usage
D o n’ t A d d E f f e c t s
Drop shadows, bevels, gradients and
strokes don’t mix with the Surfrider logo.

D o n’ t M o d if y T he L o g o
The Surfrider logo should never be
redrawn, distorted, rotated or added to.

SURFRIDER
FOUNDATION

D o n’ t C h a n g e T he C o l o r
The Surfrider logo must remain the
specified blue, black or white. Don’t fill it
with other colors, patterns or photos.
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Brand Colors
C o r e Pa l e t t e
Our core palette is clean and
modern. This palette should cover
most of your needs. These colors
should be used for logo, text,
text higlights and color fields.

Soft Black

Light Gray

Dark Blue

Light Blue

38, 39, 42
73, 66, 61, 67
#26272a

234, 238, 240
3, 1, 0, 6
#eaeef0

0, 115, 191
87, 52, 0, 0
#0073bf

68, 159, 216
68, 24, 0, 0
#449fd8

S e c o nd a r y Pa l e t t e
Our secondary colors should be
used sparingly. These colors may
be used for data visualization or
to accent photography.

Aqua

Sky Blue

Dusk

Sea Foam

137, 200, 210
45, 5, 16, 0
#89c8d2

178, 204, 221
29, 11, 7, 0
#b2ccdd

129, 130, 149
53, 45, 30, 3
#818295

153, 204, 193
40, 4, 27, 0
#99ccc1
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Typography
Our approved font families are Bebas Neue and Roboto. Both
are open source fonts that can be downloaded on our brand
portal. Please use these fonts whenever you are creating
Surfrider branded materials.

Download these fonts at brand.surfrider.org

Roboto
The Roboto family makes up the majority of font usage and
is well suited for body copy, call outs and titles. It also has
a wide range of weights to accommodate various design
applications.

Roboto Black

Roboto Italic

Roboto Bold Italic

Roboto Regular

Roboto Bold

Roboto Light Italic

Roboto Medium Italic

Roboto Light

Roboto Medium

BEBAS N EUE bold
Bebas Neue Bold is used more sparingly. It is well suited for
small subtitles or as an accent font When using this font, the
kerning should be set at +100.
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